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BECAUSE YOU . . . 

. . . are intimately involved with computers, 


I would like you to get acquainted with The Harvard Newsletter on Computer Graphics by 
accepting my very special trial offer . . . and an opportunity to receive a valuable computer graphics 
directory to boot. 

I make this offer because I know that this Harvard Newsletter can help you to take advantage 
of computer graphics— the computer industry’s next mu ltibillkm^lflto 

Indeed, as a recognized powerful tool and an increasingly economic way to display computer- 
generated business, engineering and scientific data, computer graphics is giving rise to another 
wave of professional and market opportunities. 

And this, of course, can be vitally important to you— as one whose livelihood is also tied to 
computers. For example, consider how answers to the following questions would be helpful to 
you professionally as well as to your organization: 

• What applications lend themselves to economic use of computer 
graphics? What about the availability of software and its quality? 

What are the considerations in using color computer graphics vs. 
black and white? What does this do to costs? What are my hard- 
copy options— at what costs? 

• Computer graphics has a new breed of computer industry vendors, 
such as Megatek, ISSCO, Ramtek, Summagraphics, Evans & 

Sutherland, Computervision, and so on. Who’s behind these 
companies? What are their product offerings and business goals? 

• Large data bases are rapidly becoming economically amenable to 
analysis, interpretation, and presentation via computer graphics 
techniques. Who is doing what in this so-called computer mapping 
field? Is this something that I, or my organization, should get into? 

• Both time sharing networks and computer service bureaus are 
stepping up their computer graphics capabilities. What are their 
offerings and what significance do these services hold for myself 
and my organization? 


These are the kinds of questions that The Harvard Newsletter on Computer Graphics will 
answer . . . issue after issue ... as it pursues one overriding goal: To keep you informed and up- 
to-date on computer graphics’ economic, technological and product status, whether you be a 
computer graphics user, prospective user, or supplier. 

In doing so, the Newsletter will report on . . . and probe . . . key product developments as 
well as R&D projects that promise a near-term payoff. Equally important, the Newsletter will 
cover application and market opportunities— with a particular emphasis on economics and costs 
to provide realistic appraisals. 

Our editorial team (soon to be discussed) is uniquely prepared to provide such insight and 
perspective as well as spot news. Moreover, the information will be timely too! That’s because 
The Harvard Newsletter on Computer Graphics is published twice-a-month, the only specialized 
computer graphics publication to be on such a fast-paced frequency. 

In addition, the Newsletter will suggest where to go, or whom to contact, to receive further 
information on your personal questions and needs. A critical calendar of events will also be 
included to point out specialized conferences, exhibits, tutorials, seminars, and other important 
activities devoted to computer graphics. 

Now let me take one moment to tell you aboifl the team producing The Harvard Newsletter 
on Computer Graphics which, by the way, joins the Harvard Business Review and the Harvard 
Medical Letter , among other highly -regarded publications put out by Harvard University. 

This latest of Harvard newsletters comes under the auspices of The Laboratory for Computer 
Graphics, whose experience in the field dates back 15 years. This period covers the most dynamic 
part of computer graphics history, especially today’s critically important interactive applications, 
which originated with Ivan Sutherland’s 4 ‘Sketchpad” breakthrough in 1962. Also, I, as the 
Newsletter’s publisher and editorial director, have some 15 years publications experience, includ- 
ing key editorial staff positions on Machine Design, Business Week, and Mini-Micro Systems 
magazines. 

As a result of this unique publishing combination, you can expect that The Harvard News- 
letter on Computer Graphics will provide indispensable reading. Indeed, I can assure you, by 
spending 10 to 15 minutes with each issue, you will acquire a valuable awareness of key develop- 
ments that have transpired in the computer graphics field over each publishing cycle and that you 
will also gain an understanding of longer-term trends and issues as well. 

Succinctly put, the Newsletter will aim to keep you on top of the computer graphics field in 
all of its myriad ramifications. And its coverage will be comprehensive, encompassing: 

• Presentation and decision-making computer graphics. 

• Computer graphics-aided design, drafting, engineering, and manufacturing. 

• Computer graphics-aided art and film animation. 

• Image processing and automated cartography. 


...plus other related areas. Significant developments and trends will be monitored— whether applied 
to hardware or software, big or small computers, standalone terminals, timesharing networks, 
users, or vendors. 

Of course, we want you to judge all of this for yourself, and the best way to do this is to read 
the Newsletter. Accept my invitation to receive a trial six month subscription (twelve issues) for 
only $75 (add $15 for subscriptions outside of North America). 

Or, better yet, become an annual subscriber at the regular $125 rate and receive, not only 24 
issues for 12 months, but also, as a bonus, “THE HARVARD DIRECTORY OF COMPUTER 
GRAPHICS SUPPLIERS: Hardware, Software, Systems, and Services.” (Add $32 for overseas 
subscriptions.) 

To subscribe, simply fill in the enclosed form and drop it in the mail. No need to pay now. We 
will bill you later. 


Very truly yours, 



Stanley Klein 

Publisher /Editorial Director 


P.S. I am so certain that The Harvard Newsletter on Computer Graphics will be a valuable aid 
to you that I promise to return your subscription price — in full — if you are not completely 
satisfied after seeing a few issues. 
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BECAUSE YOU . . . 

. . . are intimately involved with computers, 


I would like you to get acquainted with The Harvard Newsletter on Computer Graphics by 
accepting my very special trial offer . . . and an opportunity to receive a valuable computer graphics 
directory to boot. 

I make this offer because I know that this Harvard Newsletter can help you to take advantage 
of computer graphics— the computer industry’s next multibillion dollar activity. 

Indeed, as a recognized powerful tool and an increasingly economic way to display computer- 
generated business, engineering and scientific data, computer graphics is giving rise to another 
wave of professional and market opportunities. 

And this, of course, can be vitally important to you— as one whose livelihood is also tied to 
computers. For example, consider how answers to the following questions would be helpful to 
you professionally as well as to your organization: 

• What applications lend themselves to economic use of computer 
graphics? What about the availability of software and its quality? 

What are the considerations in using color computer graphics vs. 
black and white? What does this do to costs? What are my hard- 
copy options— at what costs? 

• Computer graphics has a new breed of computer industry vendors, 
such as Megatek, ISSCO, Ramtek, Summagraphics, Evans & 

Sutherland, Computervision, and so on. Who’s behind these 
companies? What are their product offerings and business goals? 

• Large data bases are rapidly becoming economically amenable to 
analysis, interpretation, and presentation via computer graphics 
techniques. Who is doing what in this so-called computer mapping 
field? Is this something that I, or my organization, should get into? 

• Both time sharing networks and computer service bureaus are 
stepping up their computer graphics capabilities. What are their 
offerings and what significance do these services hold for myself 
and my organization? 


These are the kinds of questions that The Harvard Newsletter on Computer Graphics will 
answer . . . issue after issue ... as it pursues one overriding goal: To keep you informed and up- 
to-date on computer graphics’ economic, technological and product status, whether you be a 
computer graphics user, prospective user, or supplier. 

In doing so, the Newsletter will report on . . . and probe . . . key product developments as 
well as R&D projects that promise a near-term payoff. Equally important, the Newsletter will 
cover application and market opportunities— with a particular emphasis on economics and costs 
to provide realistic appraisals. 

Our editorial team (soon to be discussed) is uniquely prepared to provide such insight and 
perspective as well as spot news. Moreover, the information will be timely too! That’s because 
The Harvard Newsletter on Computer Graphics is published twice-a-month, the only specialized 
computer graphics publication to be on such a fast-paced frequency. 

In addition, the Newsletter will suggest where to go, or whom to contact, to receive further 
information on your personal questions and needs. A critical calendar of events will also be 
included to point out specialized conferences, exhibits, tutorials, seminars, and other important 
activities devoted to computer graphics. 

Now let me take one moment to tell you about the team producing The Harvard Newsletter 
on Computer Graphics which, by the way, joins the Harvard Business Review and the Harvard 
Medical Letter , &mong other highly -regarded publications put out by Harvard University. 

This latest of Harvard newsletters comes under the auspices of The Laboratory for Computer 
Graphics, whose experience in the field dates back 15 years. This period covers the most dynamic 
part of computer graphics history, especially today’s critically important interactive applications, 
which originated with Ivan Sutherland’s “Sketchpad” breakthrough in 1962. Also, I, as the 
Newsletter’s publisher and editorial director, have some 15 years publications experience, includ- 
ing key editorial staff positions on Machine Design , Business Week, and Mini-Micro Systems 
magazines. 

As a result of this unique publishing combination, you can expect that The Harvard News- 
letter on Computer Graphics will provide indispensable reading. Indeed, I can assure you, by 
spending 10 to 15 minutes with each issue, you will acquire a valuable awareness of key develop- 
ments that have transpired in the computer graphics field over each publishing cycle and that you 
will also gain an understanding of longer-term trends and issues as well. 

Succinctly put, the Newsletter will aim to keep you on top of the computer graphics field in 
all of its myriad ramifications. And its coverage will be comprehensive, encompassing: 

• Presentation and decision-making computer graphics. 

• Computer graphics-aided design, drafting, engineering, and manufacturing. 

• Computer graphics-aided art and film animation. 

• Image processing and automated cartography. 


. . . plus other related areas. Significant developments and trends will be monitored— whether 
applied to hardware or software, big or small computers, standalone terminals, timesharing net- 
works, users, or vendors. 

Of course, we want you to judge all of this for yourself, and the best way to do this is to read 
the Newsletter. Accept my invitation to receive a trial three month subscription (six issues) for only 
$45 (add $9.75 for subscriptions outside of North America). 

Or, better yet, become an annual subscriber at the regular $125 rate and receive, not only 24 
issues for 12 months, but also, as a bonus, “THE 1980 DIRECTORY OF COMPUTER GRAPHICS 
SUPPLIERS: Hardware, Software, Systems, and Services “...plus, if you PRE PAY by Aug. 22, 
you will receive all back issues published in 1980. (Add $31 for overseas subscriptions.) 

To subscribe, simply fill in the enclosed form and drop it in the mail. No need to pay now. 

We will bill you later. 


Very truly yours, 



Publisher /Editorial Director 


P.S. Iam so certain that The Harvard Newsletter on Computer Graphics will he a valuable aid 
to you that I promise to return your subscription price — in full — if you are not completely 
satisfied after seeing a few issues. 
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THE HARVARD NEWSLETTER ON COMPUTER GRAPHICS 

SUBSCRIPTION ORDER FORM 

□ Yes, I would like to receive the trial three month subscription (6 issues) for $45 
foutside North America, add to that $9.75). Moneyback guarantee if not com- 
pletely satisfied, pro-rata refund after a few issues. 

□ Better yet, I prefer to receive an annual subscription (12 months - 24 issues) for 
only $125 (plus $31.00 outside of North America). This entitles me to receive 
THE 1980 DIRECTORY OF COMPUTER GRAPHICS SUPPLIERS: Hard- 
ware, Software, Systems and Services. ..plus, if I PREPAY by Aug. 22, all 

back issues published in 1980. Same moneyback guarantee as above. Name 

please print clearly 

$ Total □ Payment enclosed. □ Bill Company. □ Bill me. 

Title 


Fill out and mail this post-paid card today . 

Free 1980 DIRECTORY OF COMPUTER GRAPHICS 
SUPPLIERS: Hardware, Software, Systems and Services, for 
annual subscribers ($17 value). 




_l 

( TED NELSON, DIRECTOR 
PROJECT XANADU 
BOX 128 

SWARTHMORE PA 19081 

V 


Organization 

Address 

City State Zip 

Country Telephone 


If no label is affixed or is incomplete or wrong in any way, please correct in spaces provided. 
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